Why You Should Attend This Course:

When the economy is good and business is rolling in, it's easy for us to sit back; do what we’ve always done and not worry too
much about our marketing communications and our budget. Today, the situation is significantly different. The economy
remains in a downturn and consumers and businesses are spending less. The budgets of corporations and SMEs are being
cut to conserve cash flow. Marketers are faced with the challenge of working with smaller budgets, yet have greater demands
on them to bring in the business. Can these challenges be met?

Yes they can! In a slow economy now more than ever, it's time for marketers to step up and go the distance; stretch their
marketing budgets and marketing communications with a fully optimised integrated marketing communications campaign.

In this course, participants will learn ways to truly maximise their marketing dollars. Each will identify their company marketing
objectives, and then craft an appropriate marketing message for the selected target audience.

Once clear on the objectives, target audience and message, participants will select the most effective communication tools
that will allow them to consistently communicate their message across various mediums which then is followed by a plan of
action and schedule of implementation.

Participants are encouraged to use methods that will allow them to measure their ROI on specific marketing activities.

Learning Outcome:

P

Define the domains that Integrated Marketing Communications covers (Advertising, Direct Mail, Sales Promotions, Public
Relations, and Internet Marketing).

Identify the target audience.

Establish communication objectives that are tied to market objectives & the target market.

Design the communication message.

Select, plan and schedule the most appropriate communication medium to meet your communication objectives.

Develop and allocate the communication budget.

Additional ways to stretch the marketing budget.

Measure the return on investment on communication.
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Course Outline:

Define the domains that Integrated Marketing Communications covers in detail.

Identify the true target audience and understand where & how this prospect can be reached.
Establish the specific business communication objectives for the desired target market.

Design the ideal communication message.

Select the most appropriate communication medium to meet your communication objectives.
Develop and allocate the communication budget.

Plan and schedule the appropriate communication to meet the communication objectives.

Create a Time & Action Calendar to implement the schedule. Understanding Social Media marketing.
Additional ways to stretch the marketing budget.

0. Measure the return on investment on communication.
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Who Can Benefit?

Executives, Managers, Retail Managers, Marketing Managers, Entrepreneurs, Sales Associates, Brand Managers and
Customer Service Supervisors.

Trainer’s Profile:

Pamela Wigglesworth is an accomplished corporate trainer and consultant for fashion companies and corporations. She has
developed training courses for the Textile & Fashion Federation (TAFT Singapore) Training Centre, the Malaysian Textile and
Apparel Centre and has lectured at Freely Business School (Paris Graduate School of Management), Raffles Institute of
Design and The Asian Centre for Professional Excellence.

The success of her fashion related courses has broadened into more general branding and marketing training for a regional
telecommunications company and retail development training for Club Med.

Pamela’s international network and experiences have enriched her understanding of the global apparel industry and helped
her become an excellent cross cultural communicator and problem solver who is able to view issues from both an international
and Asian perspective. She was a founding board member of the Primetime Business & Professional Women'’s Association, is
an Executive Committee Member of TAFT and is the Singapore Alumni Coordinator for the Fashion Institute of Design &
Merchandising (FIDM) in Los Angeles.

She has been active in the Asian fashion industry since 1989 working at major international buying offices in Hong Kong. She
subsequently developed a boutique sourcing company introducing smaller US apparel companies to the increasingly
adaptable regional garment factories. Relocating to Singapore in 1995 she went on to establish a retail boutique and an
internet and wholesale kids’ golf apparel brand.



REGISTRATION FORM

EXECUTIVE DEVELOPMENT PROGRAMMES

Register online at www.mis.org.sg/seminars or fax form to 6327 9741

Register for 3 or more
participants and enjoy
5% discount!

Optimising Your Marketing Communications *Approved for SDF funding
S$9€3;to(zﬁuak:j igtltlo 7% (31;;)15 n f:.colg?ir;]stlouifr?imrzefreshments Please indicate if you wish to apply  Yes No
Participant(s) Name Designation E-mail Contact No.

1)

2)

3)

4)

Company:
Member (MIS Membership No): Non-Member

Billing Address:

Contact Person:

Designation:

Tel:

E-mail:

How did you know about this course?

(You may tick more than one) | - gearch engines (pls specify):

Administrative Details

Registration & Payment

Register Online @ www.mis.org.sg/seminars
The fastest and most effective way to register for our courses is via our online
registration form.

Register via Email or Fax

A place will be reserved for you upon receipt of your registration and payment.
Registrations should be sent at least two weeks before course commencement.
A confirmation email will be sent to you two weeks before the course. Please
make your payment either by cheque or GIRO upon receiving our invoice. All
cheques should be crossed and made payable to “Marketing Institute of
Singapore” with the invoice no. indicated on the back of the cheque. Fees are
subject to prevailing GST. Fees are inclusive of course materials, certificate of
participation, lunch & tea breaks.

MIS Member Discount

Corporate and Individual Members of MIS are entitled to 20% discount on all
Executive Development Programmes. For membership enquiries, email:
membership@mis.org.sg.

Group Discount
Companies are entitled to 5% discount for sending 3 or more participants to the

same course on the same date.
Course Venue

All courses will be held at the Marketing Institute of Singapore, 51 Anson Road
#03-53 Anson Centre Singapore 079904 unless otherwise stated.

=e-Newsletter (pls specify sender):

=Received brochure through direct mail

=Word-of-Mouth/Recommendation (pls specify):

=Print ad (pls specify publication):

=Received brochure at event (pls specify):

=MIS website  =i-Marketer portal

= Others (pls specify):

SDF Training Grant (for SDF-Approved Courses)

To apply for SDF funding, companies have to submit the training grant
application for their employees on SkillsConnect within the stipulated
period. SDF funding is subject to WDA'’s approval. For details, please
visit www.skillsconnect.gov.sg.

In the event that the SDF funding is rejected, the company will be
liable to pay MIS the balance amount.

GST payable will be based on the gross fee (i.e. before the SDF
funding).

Withdrawals

There will be no cancellation fee if notice of withdrawal is given 14 days
before commencement of course, after which a cancellation fee of 25% of
the course fee will be levied. The full fee will be charged for withdrawal or
no-show on the course commencement date. Replacements from the same
company are allowed.

Cancellation

Marketing Institute of Singapore reserves the right to change or cancel the
course due to unforeseen circumstances.

In-House & Custom Design Courses

Courses can be custom-designed to suit your department/organisation’s
unigue training requirements. Please contact us for enquiries. Email:
seminars@mis.org.sq or call 6327 7586 / 583 / 582.




