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    Advertising & Promotion on a Shoestring Budget 
 

  
 
Promotion or marketing is viewed as costly, something only the ‘big boys’ or well-established companies can afford. What 
companies fail to realise is that 60% of their time and effort should be on the sales & marketing of their company. Promotion is 
equivalent to sales, without it, there is no business (unless you are extremely lucky or you’ve developed the latest ‘it’ thing.) 
 
When times are tough, the first thing that gets cut is the A&P. Big mistake! The A&P budget should be viewed the same as 
your rent. It’s fixed, a non-negotiable, a given. 
 
Most companies, entrepreneurs or start ups don’t bother to include promotion in their business plan because they believe 
they can’t afford it, when the truth of the matter is, they can’t afford NOT to. 
 
In an economic downturn it is vital that businesses revisit their marketing strategy for advertising and promotion. For 
companies who don’t have a strategy, now is the time to create one. In this course, participants will follow a step-by-step 
process to create a promotional strategy. The process will demonstrate free, and/or low cost and effective techniques. 
 
Participants will go from assigning a marketing budget to creating the promotional strategy. They will learn how to become 
their own “advertising agency”. In a hands-on learning process they will learn how to tap their own creativity to eliminate 
outsourcing; do-it-yourself techniques to promote their businesses for little or no cost, such as press releases, promotions, 
joint ventures, sponsorships and develop email marketing campaigns using inexpensive programs. 
 
This course will cover: 
 
·  Introductions & workshop overview, participant introductions 
·  Clarify the difference in advertising vs. marketing promotions 
·  Determine company or department marketing objectives 
·  Setting an A& P Budget 
·  Define an IMC campaign (integrated marketing communication campaign) 
·  Review low cost marketing activities available to companies on a small budget 
·  Create the marketing strategy by formulating a mini IMC campaign 
·  Determine the company A& P activities that will best achieve their goals and then create a calendar for the year 
·  Mini In-class Photo shoot 
·  Creating cost effective below-the-line marketing materials; invitations, direct mailers, brochures, & advertisements 
·  The Five Steps for being creative to develop marketing communication pieces 
·  Designing Headlines, Graphics and Copy 
·  Design, layout and write the copy for a ‘mock advertisement, direct mail or brochure’ for a product/service 
·  Creating low cost promotions & Media events: 

o Contests 
o Joint Ventures 
o Tournaments 
o Sponsorships 

·  Create a promotion that is part of the A&P strategy 
·  Creating publicity for your company, product or service 

o Press releases 
o Articles 

·  Write a press release for a product or service launch 
·  Low cost, no cost A&P and free publicity 
 
Executives, Managers, Retail Managers, Marketing Managers, Entrepreneurs, Sales Associates, Brand Managers and 
Customer Service Supervisors. 
 
Pamela Wigglesworth is an accomplished corporate trainer and consultant for fashion companies and corporations. She has 
developed training courses for the Textile & Fashion Federation (TAFT Singapore) Training Centre, the Malaysian Textile and 
Apparel Centre and has lectured at Freely Business School (Paris Graduate School of Management), Raffles Institute of 
Design and The Asian Centre for Professional Excellence. 
 
The success of her fashion related courses has broadened into more general branding and marketing training for a regional 
telecommunications company and retail development training for Club Med. 
 
Pamela’s international network and experiences have enriched her understanding of the global apparel industry and helped 
her become an excellent cross cultural communicator and problem solver who is able to view issues from both an 
international and Asian perspective. She was a founding board member of the Primetime Business & Professional Women’s 
Association, is an Executive Committee Member of TAFT and is the Singapore Alumni Coordinator for the Fashion Institute of 
Design & Merchandising (FIDM) in Los Angeles. 
 
She has been active in the Asian fashion industry since 1989 working at major international buying offices in Hong Kong. She 
subsequently developed a boutique sourcing company introducing smaller US apparel companies to the increasingly 
adaptable regional garment factories. Relocating to Singapore in 1995 she went on to establish a retail boutique and an 
internet and wholesale kids’ golf apparel brand.  
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Training Centre 

 
Advertising & Promotion on a Shoestring Budget 

�

� �

�

 2 & 3 Aug 2010    
�

� �

�

 21 & 22 Oct 2010    (9.00am to 5.00pm) 
S$680 (subject to 7% GST)                         Includes lunch & refreshments       

*Approved for SDF funding (for SMEs only)         
 Please indicate if you wish to apply   �  Yes    �  No      

Participant(s) Name Designation E-mail Contact No. 

1) 
   

2) 
   

3) 
   

4) 
   

Company:  

�  Member (MIS Membership No):  
�  Non-Member 

 
Billing Address: 

 

Contact Person:  Designation: 
 

Tel:  E-mail: 
 

How did you know about this course?  
(You may tick more than one) 

 

�  Brochure      �  Search Engines      �  MIS Website/i-marketer Portal      �  Events/Activities 

�  Print Ads (pls specify publication): ______________     �  E-mail Flyer (pls specify sender): ______________ 

�  Word-of-Mouth/Recommendation (pls specify): ______________     �  Others (pls specify): ______________   

Administrative Details 

Registration & Payment 

A place will be reserved for you upon receipt of your registration. After which 
an email confirming your reservation will be sent 2 weeks before course 
commences. Please make your payment either by Cheque or Giro (within 60 
days from course date) when you receive our invoice. All cheques should be 
crossed and made payable to “Marketing Institute of Singapore Training 
Centre” with the invoice no. indicated at the back of the cheque. GST is not 
applicable for registration from companies registered overseas. 

MIS Member Discount 

Corporate and Individual Members of MIS will be entitled to a 15% discount 
on all Executive Development Programmes. For membership enquiries, 
please email: membership@mis.org.sg. 

Group Discount 

A 5% discount for sending a group of 3 or more participants to the same 
course on the same date. 
 
Custom-Design Courses 
 

Courses can also be custom-designed to match your department or 
organisation’s specific learning requirements. Please contact us for further 
enquiries. Email: seminars@mis.org.sg or call 6327 7586 / 582. 

 

 

SDF Application 
 

To apply for SDF funding, companies have to submit the training grant 
application for their employees on SkillsConnect within the stipulated 
period. For details, please visit www.skillsconnect.gov.sg. 
 
Please indicate on this registration form if you are going to apply for SDF so 
as to facilitate the administrative details for registration. In the event that 
application for SDF is not approved, the company will be liable to pay 
MISTC the balance amount of the course. 

Withdrawals 

There will be no cancellation fee if notice of withdrawal is given 14 days 
before commencement of course, after which a cancellation fee of 25% 
of the course fee will be levied. The full fee will be charged for 
withdrawal or no-show on the course commencement date. 
Replacements from the same company are allowed. 

Cancellation 

Marketing Institute of Singapore Training Centre reserves the right to 
change or cancel the training course due to unforeseen circumstances. 

Course Venue 
 

All courses will be held at MIS City Campus, Anson Centre, 51 Anson Road 
#03-53 Singapore 079904 unless otherwise stated. 
 

 
 
 

 
 

EXECUTIVE DEVELOPMENT PROGRAMMES 
Register online at www.mis.org.sg/seminars or fax form to 6327 9741                                                                 

Register for 3 or more 
participants and enjoy 
5% discount! 
 


