
www.i-marketer.org/happen

Please RSVP by 24 Sept 2009. Seats available on a fi rst-come, fi rst-serve basis. Email: membership@mis.org.sg or call 
6327 7593/592/591. Payment must be received prior to confi rmation of your seat. Please make your cheque payable 
to “Marketing Institute of Singapore”.

The National 
Body for Sales 
and Marketing

PROGRAMME HIGHLIGHTS  •  6.30PM – 7.30PM  REGISTRATION & NETWORKING  •  7.30PM – 8.45PM  PRESENTATION TALK  •  8.45PM – 9.00PM  Q&A SESSION

ABOUT THE SPEAKER
SIMON A. FAURE-FIELD, CEO, EQUAL STRATEGY

As seen on BBC World, CNBC and Channel 

NewsAsia, Simon Faure-Field is the founder and 

CEO of Equal Strategy - a consultancy that advises 

organisations how to achieve consistency in ‘brand 

atmospherics’ through the strategic use of music 

and fragrances. In this presentation, Simon will 

introduce the latest sensory branding techniques 

and explain how brands are successfully integrating 

scent and music as part of their marketing mix to 

forge strong emotional connections with their brand 

across multiple touch-points.

scent

music

Mr Simon Faure-Field, 39, is the founder and CEO of 
visionary customer experience consultancy, Equal 
Strategy. The company, which has offi ces in Singapore and 
Malaysia, advises global brands across multiple industries 
how to achieve consistency in “brand atmospherics”, 
specifi cally telephone and customer environment touch 
points. Mr Faure-Field, who has lived in Asia since 1995, 
is a trusted consultant to such brands as Microsoft, DHL, 

Starwood Hotels & Resorts, Standard Chartered, Mercedes-Benz, OCBC, 
Changi Airport, and Courts. He advised new award winning boutique hotels, 

such as Naumi Hotel on creating multi sensory guest experiences. He is 
the originator of Equal Strategy’s blueprinted service model which deploys 
cutting edge, internet-based technology to deliver both music, telephone and 
now also “fragrance” solutions to hospitality, retail and business premises. 
Backed by international scientifi c, psychosocial and behavioural studies, 
Equal Strategy’s techniques reinforce brand positioning and encourage 
customers to stay longer and spend more, taking the business, retail, or 
guest experience to the next level. Equal Strategy is the only consultancy 
of its type and sophistication in Southeast Asia and North Asia and serves 
clients regionally and internationally. 

SENSORY BRANDING
CONNECT WITH YOUR CUSTOMERS’ 

EMOTIONS USING MUSIC & SCENT
  30 September 2009    6.30pm – 9.30pm
  MIS Executive Club @ Anson Centre (51 Anson Road, #03-53 Anson Centre, Singapore 079904)

  MIS Member/Student - $20    MIS Partner - $30    Non-member - $35
       (Light dinner will be provided.)
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